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Agenda

« 3 questions small businesses should
ask themselves

« 3 ways to get more value from your
website

 Online directories & review sites
¢ Q&A
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Q1: Who Are You?

* What do you offer?
 How can you make my life better?

* What's special or unique about you?
— What are your values?
— How do you conduct your business?
— Why are you in business?
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Q2: Who Are Your Customers?

* Location: Often #1 factor

* Wants/needs: what motivates them?

* Values: what's important to them?

 Demographics: Lifestage, age, sex,
profession, income

* Relationship: prospect, new customer,
loyal customer, superfan
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Q3: Which Marketing Tools
Will Reach Your Customers?

ONLEINE
MARKEING

ONLEINEFEISIHINGS

SIGNAGE & DISPLAYS

GCONSISTENT BRANDING

CUSTOMEREXPERIENCE

GLUDECG
MARKETING © 2016 Good Egg Marketing
Expert Marketing for Visit www.goodeggmarketing.com for more resouces

Good Food & Good Causes



3 Ways to Get
From Your

1. Use basic SEO

2. Sign up for online
directories

3. Work with review sites
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What is SEO?

« Search Engine Optimization (SEQO)
IS a set of tactics to help your
business get found on the Internet.

 Tactics range from basic (fairly
easy) to technical (mostly for Pros) vyoastisa

popular tool for

There are lots of tools to help you.  wordpPress SEO

Just a little SEO can make a
difference!
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How do Search Engines Work?

CRAWL
the Web regularly
looking for new stuff

SCAN
RESPOND words on pages for

to User Queries relevance,
using stored data repetition,
placement,

INDEX and STORE
the data
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SEO: Visible & Invisible

« SEO includes visible stuff (words that
people can see) and invisible stuff (things
behind the curtain).

— Visible: Page titles, page descriptions, alt text,
site organization, etc.

— Invisible: Image tags, inbound links, page
speed, structured text, social mentions, etc.
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4 Basic SEO Building Blocks

1. Keywords

2. Page Titles

3. Page Descriptions

4. Image Titles & Descriptions
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Search

terms:

1. Keywords

farms boston ma

{-
Jo

These are
the top 3
results for
this search
phrase. Note =
that the
keywords are
bolded.

Boston Central |
www.bostoncentral.c

Choose an orchard in the GIg
Farm & Orchard Guidg

Gale F

Garden cent

Siena Farms

www.sienafarms.com/ v
Cultivating 50 acres of protected farmiand in Sudbury and Conce
at the Boston Public Market and Siena Farms South End

M=t - om/ ¥
maioee e Farm JORDAN BROTHERS SEAFOOD. Selling the finest seafood In the Boston area

t 25 years. Wednesdays, 2pm-6.30pm
mstand - Csa / farm bucks Summer program

Boston Farms, Orchards and Apple Vacations in New ...

om » Activities
o7 Boston §irea from our directory below. Ot Massachusetts

ick Your Own, Online, Free Broughtis

nut Hill, MA HOME

]. MA Come visit us year-round
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2. Page Titles

Title Kitchen & Bath — Boston Building Resources
URL www.bostonbuildingresources.com/kitchen-bath/ v

o Environmentally conscious, practical kitchen designs and cabinetry from a consumer co-op. Semi
Descrlptlon custom bathroom vanities

Every Google search result has at least 3 parts:

Title: The first line is the title of the webpage. It usually appears in blue; it turns
purple after you’ve clicked it. When you click the title, it takes you to the home
page of the site.

URL: The web address for page - automatically appears in green on the second
line.

Description: A/K/A the “metadescription” - see next slide
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3. Page Descriptions

Caterlng Beets & Barley

www.beetsandbarley.com/catering.html v
. . Free delivery to Amherst, Easthampton, Hadley, Hatfield, Holyoke, Northampton, South Hadley, Sout!
Descrlptlon Deerfield, Sunderland, Whately and Williamsburg

« Create a concise, readable summary of
the page’s content to entice us to visit
your page.

* You don’t have to use complete
sentences.

* Include primary and secondary keywords
If possible, but only if they add to the
description.
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4. Image Titles & Descriptions

Image for Blog Post Titled:
How to Use the Power of Symbols
Keyword: “Power of Symbols”

File name: Dragon-Systems-plush-toy.jp

File type: image/

Uploaded on: Fe
File size: 12 KB

300 x 216

URL http://goodeggmarketing.com/wp-content/upload:
a Title Dragon-Systems-plush-toy
Image tltle: Caption

Dragon-Systems-Plush-Toy

‘) Alt Text Photo of a Dragon Systems plush toy, a giveaway it

Image description (Alt Text)

Descriptior

Photo of a Dragon Systems

plush toy, a giveaway item that T

demonstrates the power Of Uploaded To How to Use the Power of Symbols

symbols.
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Links Are Also Essential

 Links from other sites to yours—especially
from “quality sites” are essential for SEO

* A quality site:
— Is seen as authoritative on a topic or industry

— Get lots of visitors spending time on it
— Has high SEO ranking

* Internal links within your site also help.
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Think “Mobile First”

Flexbox, Creative Commons
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Google’s Local 3-Pack

User searches for
“farms dracut ma”

P

Google’s “Local 3-Pack”
showcases the 3 farms
in Dracut that it has
assessed as the most
relevant.

This is wonderful free
promotion!

GO gl farms dracut ma U )
olume: 0/mo | CPC: $0.00 | Competition: 0
All A Shop Ne e More ¢

) shaw Farm Dairy Inc

8 t
© Eim Turkey Farm

L 7 Goo
:arr:\frijia‘.fe's at BrFxx Farm © °
%ha‘.'.'Far'm Dairy Inc - o
51?1 Turkey Farm o

......
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Shaw Farm | Farm Store | Ice Cream, Fresh Milk, Baked Goods
vww.shawfarm.conV v

ce 19 ar run Shaw Farm has been providing high quality local dairy ... Sign up to get farm
fresh products delivered to your door. Located in Dracut MA
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More SEO Tips

* Focus on quality, not quantity.

* A simple, up-to-date, fast-loading site with
a clear purpose is better than a large, out-
of-date, slow-loading site

» Getting people to spend time on your site
helps your SEO.

G.oD
MARKETING )20166 dEgg Makt ng
dd d Visit www.goodeggmarketing.com for mor Ices
Goo!



Keep Your Site Updated

* Google rewards
fresh content

* Blogging's great—
if you can keep it up

* Create a place on
your site to post

Alexander Baxevanis, Creative Commons
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Analyze Your Web Traffic

Google

Search Console

Google Analytics
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Google My Business

Claim your free listing
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Search:

farmer dave’s dracut ma

Google

“Knowledge Panel”:
A box with extra
information about
your business that
Google may
choose to display
when users search
for you.

Google
Reviews help
you get a

farmer dave's dracut ma

Volume: 0imo | CPC:$0.00 | Compedition

Farmer Dave's
i

More results farmerdaves.net

Farmer Dave's - CSA - 437 Pgg
hitps /Awwnwyelp.com » Food ) G5
B

Farmer Dave's - Home | Facebook
https
e

facebook com/davesyourfarmer/ ¥

Farmers Markets

d, Dracut, MA - Phone Number

4t Brox Farm

kkk k4 5 Google rev
- Website

Directions.

Address: 12
Phone: (878

Hours: C

o ot Earmes Reviews Write a review Add a photo

5 Google reviews

) Send to your phone send

People also search for

better listing
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GMB Insights

Good Egg Marketing

INFO PHOTOS REVIEWS INSIGHTS
Photo quantity ?
The number of photos that appear on your business, compared to photos from other businesses Google My ]
Business Insights
1month «
16 You
12 e Businesses like you
/ 13
’ Google points out
) that we have fewer
photos posted than
: P P P similar businesses
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Other Directories

 Look for other
directories

— P_roduct_ and service
directories

— Industry or topic
directories

— Local directories

» Google your
competitors to see
where they're listed.
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Creating Effective Listings

» Use consistent spelling and punctuation
— Search engines can’t reconcile the differences
— St. does not equal Street

* Make info easy to find on your site

* Use high quality photos and images to tell
your story

* Keep a file with all the info for listings
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Review Sites

e
ve ij),./ amazon

X9

tripadvisor

G .oD-CC
MARKETING © 2016 Good Egg Marketing
Expert Marketing for Visit www.goodeggmarketing.com for more resouces

Good Food & Good Causes



Don’t Give Up on Yelp

\
velp®*
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Don’t Forget About Bing

S Bing places for business

b Bing webmaster tools
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